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一、选题缘起、目的及意义（1000字左右）
	1.1、选题缘起 (background of study)
1.1.1 Origin of Entrepreneurship

Entrepreneurship is an important phenomenon that needs to be considered and studied in revitalizing national economies, increasing employment opportunities, and welfare level. Entrepreneurship can be considered that any individual sets up her/his own business in the individual sense, while any company becomes innovative, pioneer, and competitive and takes a risk in the organizational sense.  

Richard Cantillon was the first man to define entrepreneurship in 1755. Cantillon explained entrepreneurship by identifying entrepreneurs and expressed it as the activities s/he performs to gain profit (Demiroglu, 2007). Mueller and Thomas (2000) defined entrepreneurship as a process of action to see and evaluate the existing opportunities. Coulter (2001) also considered economic and social risks in this process and implied to produce services. Bird (1998) has emphasized that innovation, change, and technology should be followed through entrepreneurship.  
An increasing number of women are becoming entrepreneurs around the world. It is estimated that throughout the world, ﬁrms owned by women constitute up to one-third of all businesses in the formal sector, and an even greater part in the informal sector (Coughlin and Thomas, 2002). Women’s increasing participation in businesses contributes to the development of the national economy and global business, especially in developing countries (Allen et al., 2007).

1.1.2 Afghanistan Economic Background:

The Afghan economy was deregulated and private sector oriented until World War II. However, the country shifted to a “centrally planned economy” from 1951 to 2001. Governmental regulation of the economy happened at the time of Mohammad Dawoud Khan between 1951-1978, as prime minister and later as the president. Subsequently, the USSR’s invasion of Afghanistan in 1979, drove the system to a socialist economy which continued until the collapse of Taliban Regime in 2001. Between the years 1950 and 1979, the average economic growth rate in Afghanistan amounted to 2.5 percent, followed by a recession in the subsequent years. (Joya, 2011, p. 43)

Afghanistan’s economic recovery began after 2001, with the fall of Taliban regime and flow of massive foreign aid money in the country. Consequently, Afghanistan experienced an average GDP growth rate of 9 percent during 2003- 2012. The country also recorded an increase in per capita income of USD 224.91 in 2004 to $735 in 2016. The rapid although volatile economic growth rate can be attributed to both, the engagement of international community in Afghanistan as well as the adaption of economic reforms by government pointed out earlier. But a range of factors since slowed economic and social progress, with the economy growing by only 2.5 percent per annum between 2015-2020. Aid flows decreased from around 100 percent of GDP in 2009 to 42.9 percent of GDP in 2020. (World Bank, 2021)

1.1.3 The Emergence of a new type of Afghan woman entrepreneur since 2002:

The rise and public presence of Afghan women entrepreneurs over the last five years is a new social and economic development for the country. Today co-gender businesses are growing, with women being able to travel more easily across the country buying wholesale and selling retail cheap products. The latter include garments, tailoring supplies, housewares, and jewelry produced in China, Pakistan, or Iran. Ruxandra Boros. (2008)
Parvaresh Orya Khel, deputy director of the Afghan Women's Chamber of Commerce and Industry, said that the number of women entrepreneurs is increasing day by day, and that number is impressive.
(daily Afghanistan 19th March 2019)

Some women engage in embroidery businesses of the ‘cottage industry type'. They receive raw material, designs, and work at home, ensuring that their embroidery will be sold, provided it is made according to specifications. The increasing size and numbers of women's businesses represent a new development for Afghanistan. Some of the women owners are widows, a social status that allows them more freedom of movement. Others are married or single, young women, showing that  society has grown to be more accepting of women in business.

1.1.4 The original and new silk road

The original ‘‘Silk Road’’ was established over 2100 years ago during the Han Dynasty (206 BC–AD 24) to promote trade between China and Europe (Xu et al. 2010). Stretching for over 7000 km through Asia, Europe and Africa, the Silk Road proved to be a catalyst for development, facilitating for many centuries, the exchange of goods, culture, art, history and religion between China and the West. On September 7, 2013, Chinese President, Xi Jinping, delivered a landmark address at Nazarbayev University in Astana, Kazakhstan (online news at http://news.xinhuanet.com/english/china/ 2013-09/07/c_132700695.htm), calling for China and Central Asia to join in the creation of a new ‘‘Silk Road economic belt’’ that would bring immense commercial beneﬁts to the region. The President’s ‘‘Silk Road economic belt’’ is referred to by many Chinese citizens as the ‘‘New Silk Road’’. Its rebirth will inevitably bring immense beneﬁts to underdeveloped regions of northwest China and Central Asia, creating much needed wealth and prosperity. Pei yue (2015).

 In early 2015, the contours of Beijing’s strategy began to emerge as China’s leadership laid out plans for this “Silk Road Economic Belt” through Central Asia, and a “21st Century Maritime Silk Road” through Southeast and South Asia. China referred to both collectively as “One Belt, One Road” (OBOR).

Chinese policy makers describe OBOR as a mechanism to promote peace and stability in the region (what President Xi has referred to as the “Community of Common Destiny”4) by strengthening China’s bilateral relations with its neighbors and developing international organizations that are not dominated by Western powers. This pattern should extend to security issues according to some Chinese scholars who, echoing President Xi, have called for “security problems in Asia [to] be solved by Asians themselves. Thomas Z (2015).

1.1.5 “China plus 64 Countries” along the Belt and Road

A Chinese report (Industrial Cooperation between Countries along the Belt and Road (《 “一帶一路” 沿線國家產業合作報告》), China International Trade Institute, August 2015), released by the China International Trade Institute in August 2015, identified 65 countries along the Belt and Road that will be participating in the Initiative. Helen et al (2016).

1.1.6 One Belt One Road and economic development in involving Countries：

The BRI also aims to assist with the development of on-Road states such as Afghanistan. According to the official data, more than 65 countries of the world are involved in «One Belt - One Road» project including new economy, developing and developed countries. «One Belt - One Road» covers 30% of global economic capacity, 55% of the world GDP, about 70% of the world population and about 75% of the world’s global energy resources.

According to the Ministry of Commerce of China, direct investment from China to the countries involved in «One Belt - One Road» (almost 65 countries) increased sharply from $ 200 million in 2003 to 14.53 billion US dollars in 2016. After announcing the «One Belt - One Road» initiative signed contracts for more than 126,03 billion dollars. This mega-investment and ambitious project will have the significant impact on the nations through which it crosses. Imomov Imomnazar (2018) 

At the “One Belt – One Road” Summit which held in Beijing, Xi Jinping mentioned that over the past three years, Chinese investments in the countries that joined the “One Belt – One Road” amounted to about $ 50 billion. In the coming years, it is planned to increase this amount to $ 150 billion. “One Belt – One Road” contains about 900 different infrastructure projects including roads, railways, ports, power stations, and bridges in more than 60 countries. For the implementation of this project, an expert is estimating amounts from $ 2 to $ 3.5 trillion. Imomov Imomnazar (2018) 。
1.1.7 Afghanistan and OBOR 

The BRI (belt road initiative) provides unprecedented opportunities to upgrade industry and rebuild the resource corridors in Afghanistan. It also facilitates commercial activities between Afghanistan and its neighboring countries. The main components and efforts of the initiative are to enable policy and regulation in the local society to encourage cross-border business and investment. It would also strengthen the function of the government, which could help to improve their economic status and bolster investment. Yanzhe Zhang et all (2019).

Developing the Modern Silk Road to enhance economic integration between Afghanistan and its near and distant neighbors is one of the most promising ways to deepen Kabul’s coffers. As the Afghan National Development Strategy points out, ‘‘Afghanistan cannot develop without access to regional and international markets. 
Afghan women entrepreneurs who are engaged in economic activity with a creative vision and high skills as an economic activist and the main factor in raising children, play an important role in the economic cycle of the family and society. Women can use their creative ideas along with their family support to engage in profit-making activities that increase the well-being of both their family and, ultimately, their community. The sum of these creative and entrepreneurial activities will lead to economic growth and development.
2.1 Purpose of study 研究目的

The core objective of this study therefore, is to investigate the impact of One Belt One Road Initiative on Entrepreneur women's business development in Afghanistan. Some more specific objectives would be:

1. To clarify the Social status of female entrepreneurs under the current economic situation of Afghanistan 

2. To reveal the factors influencing the entrepreneurial ability of female entrepreneurs in Afghanistan

3. To explore whether One Belt One Road would improve the management and innovation ability of female entrepreneurs in Afghanistan

3.1 Significance of study (研究意义)
3.1.1 Theoretical significance （理论意义）:

It is hoped that the findings of this study will fill the existing gap in the literature pertaining to entrepreneurship in Afghanistan and the innovation and management development opportunities that the one belt one road initiative can offer to female entrepreneurs in Afghanistan.
3.1.2 Practical significance （现实意义）:

Due to 40 years’ continual conflict in Afghanistan, there is low motivation for doing researches among researchers, especially in women concerning issues. The study about one belt one road and its effects on development of innovation and management ability of women enterprise in Afghanistan is totally brand new and there is no concerning research before, so it is hoped that this study would be useful to maximize women entrepreneurship productivity and contribution to the economy and also would recommend the benefits and opportunities that one belt one road initiative can bring for women’s entrepreneurship sector in Afghanistan. The study also aims to make an important contribution by enhancing awareness among scholars and decision-makers.



二、国内外研究现状（2000字左右）

	2.1 Entrepreneurship:

In the academic world, it is widely accepted there is a relation between entrepreneurship and economic progress. Entrepreneurship plays a major role for innovation and diffusion of new products and services, which fosters economic progress. Entrepreneurs create new business and thus, create employment opportunities for many, intensify competition in the market and play an important role in innovation Venkataraman (1997). If entrepreneurship is important in developed countries, it is essential in developing ones (Robson et al., 2009). However, most of the theories of entrepreneurship are developed in industrialized countries. Circumstances and realities, as well as the forms of entrepreneurship, might vary considerably between rich developed and poor developing countries; therefore, the existing entrepreneurial theories from developed countries might not be directly applicable to the context of developing countries (Greene et al., 2003).

2.2 Female entrepreneurship in Afghanistan:

An increasing number of women are becoming entrepreneurs around the world. It is estimated that throughout the world, ﬁrms owned by women constitute up to one-third of all businesses in the formal sector, and an even greater part in the informal sector (Coughlin and Thomas, 2002). Women’s increasing participation in businesses contributes to the development of the national economy and global business, especially in developing countries (Allen et al., 2007). 

The emergence of women entrepreneurs in Afghanistan may not seem unusual, given the increasing numbers of women entrepreneurs worldwide over the past years. In the Afghan context two explanations for this phenomenon prevail. First, Afghan women entrepreneurs did exist in the past, but were not visible in the public sphere in the way they are today. Second, the country went through three decades of political unrest, civil war, Soviet occupation and freedom fighting which prompted deep social and economic changes in the society. This entailed major transformations in the social fabric of the country, including new gender roles, further modelled by the influence of foreign aid.

However, in spite of the rising number of women entrepreneurs and their importance to national economies, there are many countries where the business environment for women is very difﬁcult. As a developing country in conﬂict, Afghanistan is a very dangerous country. Presently the Afghan economy is growing, but the economy is dependent on external funding, poppy cultivation and opium trade. The business environment is harmed by the poor security situation, consisting of conﬂicts among Afghans on the one hand, and between Afghans and foreign troops on the other. Afghanistan is also a corrupt country that has limited sources of credit (Byrd, 2005). In particular, a recent study shows that international experts for women consider Afghanistan to be the most dangerous country in the world (TrustLaw, 2011).

In many conservative Muslim societies, the idea of women working outside their homes and owning a business is not generally accepted (e.g. Shabbir, 1995). In Afghanistan, the women are bound by conservative cultural and religious norms and practices, which limit their role in civil, cultural, economic, political and social lives in the society (Ahmed-Ghosh, 2003). The interaction of the cultural, political and economic domains causes Afghan female entrepreneurship to be very difﬁcult. The reason female entrepreneurship in Afghanistan is so problematic is because problems that apply to women in other conservative Muslim countries exist, albeit to a larger extent. This means Afghan female entrepreneurship constitutes a more extreme situation than in other nations. Therefore, Afghanistan may be the most challenging country in the world in terms of female business conditions.

Table 1. Summary of studies regarding female entrepreneurs

writer

The main point of study

EMILIA SAARELAINEN (2011)

-Factors affecting women entrepreneurship in Afghanistan, and their encountered problems (8 case studies)

MUHAMMAD AZAM ROOMI (2008)

-Suggestions to remove the Barriers to development of female entrepreneurship in Pakistan

Ahadzai AHMADI (2019)

-Problems ahead of entrepreneurship in Afghanistan 

Ruxandra Boros (2008)

-International and Afghan organizations supporting women entrepreneurs  in Afghanistan

Golshan Javadian (2012)

-Factors impacting successful Iranian women entrepreneurs

Cynthia Werner

-Study of social demography of female entrepreneurs in Kazakhstan 

Nazifa Nasri 

-Factors Affecting Female Entrepreneurs in Afghanistan (60 case studies)

2.3 Chinese engagement with Afghanistan:

While Afghanistan is mentioned infrequently in Chinese government statements on the Silk Road Economic Belt, the country is never far from the surface. As Beijing looks to increase its economic integration with Central and South Asia to support development and stability in Xinjiang, it views a deteriorating security situation in the region as one of the greatest potential threats to its plans. Discussions with Chinese scholars suggest that while there is general agreement over the importance of stability in Afghanistan to the success of Beijing’s regional economic ambitions, there is lack of consensus over the role Afghanistan should play in its plans. At the same time, Beijing has clearly made the decision that it intends to play a greater role in Afghanistan − not only economically, but also in a political and security capacity. Thomas Zimmerman (2015).
Since the 2001 U.S. intervention in Afghanistan, China has tried to avoid being drawn into the conflict. While Beijing was not invested in the continuation of a Taliban-led government (after all, the Taliban had allowed the establishment of Uighur militant training camps on its territory), it saw little to gain from being associated with efforts to combat the group. Part of this stemmed from a view held by many in Beijing: being regarded as a partner of the U.S. in Afghanistan would make China a greater target for extremists. Throughout the conflict, China worked to maintain the channels it had developed with the Taliban leadership in Pakistan (which had been established while the group was still in power), while also developing a bilateral relationship with the new Afghan government in Kabul. Thomas Zimmerman (2015).
During President Ghani’s 2014 visit, Beijing pledged $327 million (2 billion RMB) in assistance through 2017, as well as a promise of new commercial investments and the training of 3,000 Afghan officials and police over the next five years. More recently, President Xi pledged to increase security cooperation with Kabul and provide Afghanistan with “security supplies, technology, equipment, and training assistance.” Chinese experts also emphasize that while there is concern over the current security situation, China remains interested in Afghanistan as a longer-term investment opportunity. Thomas Zimmerman (2015).
2.4 One Belt One Road Initiative concept

The New Silk Road, formally termed the Silk Road Economic Belt and also known as the "One Belt, One Road," was ﬁrst proposed by China's President Xi Jinping during his 2013 visit to Central Asia. This initiative aims to revive the historical vitality of trade and exchanges among Central Asian countries and China. The vision of the Economic Belt "[brings] together China, Central Asia, Russia and Europe (the Baltic); linking China with the Persian Gulf and the Mediterranean Sea through Central Asia and the Indian Ocean." In Central Asia, the New Silk Road is designed to pass through Khorgos, Almaty, Bishkek, Dushanbe, Samarkand, and Turkmenistan before reaching Tehran. 

2.5 One Belt One Road Initiative and Economic Development

The subject of infrastructure and economic development is one that is highly debated among economic development commentators and policy-makers. Many studies have been conducted on this subject, some directly attributing the level of economic development to the kind and level of infrastructure in an economy. The impacts of infrastructure development on economic development cannot be ignored nor can it be overemphasized. The One Belt One Road Initiative is one infrastructural initiative posed to contribute immensely to the economic development of China and the concerning countries. This, however, as many have argued depends on the implementation plans as the initiative also attracts opposition from the west, apparently plus other challenges embedded in the nature of the project. Siyao Li, (2016).
2.6 China’s Role in Afghanistan’s Integration into the Belt and Road Initiative

When the Chinese president introduced the One Belt, One Road Initiative in 2013, nothing specific on how many countries would be included was mentioned. As the project took shape, it became clear that China prioritized certain countries, like Pakistan, and ignored some others, such as Afghanistan. For instance, President Xi Jinping visited Pakistan in April 2015 to announce the investment of 46 billion US dollars in the country’s energy and infrastructure as part of the CPEC under the BRI. Although an MOU was signed in May 2016 between Afghanistan and China to boost various areas of cooperation under the BRI, it was only in May 2017 that China included Afghanistan in the BRI plans, potentially through the CPEC. Then in a China-Afghanistan-Pakistan foreign minister meeting in Beijing (December 2017), the three countries agreed to discuss ways to extend the CPEC to Afghanistan and to eventually connect it to China-Central Asia–West Asia Economic Corridor. Andrew C. Kuchins et all (2011) 。
Over the past decade, China has improved its profile in Afghanistan, both through economic as well as political gestures. It has invested in a copper deposit in southern Logar Province (the world’s second-largest deposit).

China’s interest in infrastructure in Afghanistan has been on the rise in recent years. And the Chinese government has pledged huge support to the country’s railway sector. According to a draft brief on areas of cooperation between the AfRA and China, China has supported undertaking studies and wants to develop different railway networks, including the Kandahar–Spin Boldak– Chaman railway and the Jalalabad–Peshawar railway. According to the brief, China has pledged to support the AfRA in the design of its railway governance system, in developing strategic maps and knowledge and technical competence sharing, among other areas. Andrew C. Kuchins et all (2011)

More recently, the Chinese government expressed interest to invest in marble and alabaster mineral extraction in Afghanistan. Reportedly, only 16 of 60 marble and alabaster mines are in operation.

Atiqullah Nusrat, ACCI CEO remarked that Chinese investments come with a political string: Given the presence of Western powers in Afghanistan, he said, the Chinese intend “to play a role in the region with these investments”, albeit with a cautious approach and a slow pace. Andrew C. Kuchins et all (2011)

Table 2. Summary of studies regarding OBOR and its economic effects on concerning countries 
Writer 

The main point of study

Kanenga Haggai (2016)

-One Belt One Road Strategy has a great impact on Economic Development in the Concerning Countries

Annie Cowan (2018)

-Development of the China-Pakistan Economic Corridor (CPEC) presents an opportunity for Afghanistan to link up to and directly benefit from infrastructure projects linking Pakistan with China

Peiyue Li (2015)

-Suggestions to build a sustainable silk road economic belt

Naveedullah Mulaessa (2019)

-Possible financial or economic benefits that could be derived from the Silk Road Economic Belt project

Imomov Imomnazar (2018)

-Impact of «One Belt, One Road» initiatives  to the economy of Central Asian countries

Mariam Safi (2018)

-Analyze and prospect of Integrating Afghanistan  into the Belt and Road Initiative

Andrew C. Kuchins(2010)
-Designing some supply routes in Afghanistan and its neighbors 

Yanzhe Zhang (2019)
-The use of the One Belt One Road initiative (BRI) as a policy model that might address the insufficiencies of the traditional development aid model in reconstructing and developing Afghanistan

Siyao Li (2016)

-Assessing China's "Win-Win" Strategy in central Asia 

Tariq S Durrani

-Opportunities that arise from the developments of the Belt and Road Initiative

As shown in table 1, there are some sporadic studies regarding entrepreneurship in Afghanistan and its neighbors. Besides table 2 summarize the studies that have been conducted about the positive economic impacts of the Belt Road Initiative on concerning countries.
But the lack of opportunities and facilities that one belt one road initiative can bring for the entrepreneurship sector in Afghanistan can be felt. This study is going to fill the existing gap whether the One Belt One Road project would be able to improve the management and innovation ability of female entrepreneurs in Afghanistan? Will OBOR be able to help them to enhance their business activities? 




三、研究思路和方法，研究工作方案和进度计划（800字左右）
	3.1Research idea and methodology （研究思路和方法）
For the purpose of this study, a quantitative method of data collection will be employed to solicit information about the exact situation of women entrepreneurs in Afghanistan and the factors influencing them. Data will be collected by means of a survey questionnaire distributed to a range of entrepreneur women in Afghanistan. Besides a number of face-to-face interviews with Afghan female entrepreneurs will be planned.
Due to the relatively similar nature of businesses and economic situation with neighboring countries, information in the questionnaire was drawn from a comparative study of several researches conducted in neighboring countries namely Pakistan and India and other countries in the region.
Furthermore, for the purpose of this study, information will also draw from the empirical analysis of available secondary data from a wide range of sources. This included the review of the literature and empirical studies retrieved from online journals, official research reports by national and international agencies such as World Bank enterprise surveys, The Asia Foundation report on Afghanistan, USAID reports, Ministry of Economy, and Ministry of Women Affairs (Afghanistan), AWCCI (Afghanistan Women’s Chamber of Commerce and Industry), ADB (Asian Development Bank), NSIA (National Statistics and Information Authority)(Afghanistan), working papers documents from both local and international government and non-government institutions.
3.2 Work program and Time schedule (研究工作方案和进度计划)

第一阶段，理论准备阶段（2021.3~2021.4），本阶段要确定论文写作的基本方向，收集与论文 研究相关的各类书籍论文，搜集相关的新闻和数据资料，以求梳理出理论脉络，为下一步研究奠定 良好基础。 

第二阶段，开题准备阶段（2021.5~2021.6），本阶段要确定论文的选题，根据掌握的资料，进 行开题报告的准备，通过老师的指导对研究框架进行修改完善。 

第三阶段，论文撰写阶段（2021.7~2021.12），本阶段将会根据前两个阶段收到的各类资料进行 初稿撰写，并对理论进行更深入的研究，及时与老师沟通论文写作中出现的问题。 

第四阶段，论文审核与改进完成阶段（2022.1~2022.4），本阶段通过预答辩，根据老师的指导， 对论文存在的问题进行仔细修改，通过查重，力求达到合格毕业论文的标准，为最后的答辩最准备。 



四、研究工作前期研究基础及资料准备情况（1000字左右）
	4.1 Research foundation（研究工作前期研究基础）
（一）研究工作前期研究基础

1、研究工作前期大量搜集和阅读相关文献，分别对网红和意见领袖的研究成果进行总结归纳，

为本研究提到的网红意见领袖概念界定做好基础工作。

2、在论文进行实质写作之前，通过对相关文献、概念和理论的梳理，搭建好论文的整体思路

和主体框架，为正式撰写论文做好基础工作。

3、参考文献和书籍比较丰富。只有熟读相关理论基础知识，才能有深刻的见解和认识。

4、本人在正式撰写论文之前，充分了解了许多研究方法，最终选择适合本研究的四种研究方

法，即文献研究法、小规模访谈、问卷调查法和统计分析法。
Four research methods: literature research, small scale interview, questionnaire, statistical analysis method
4.2 data preparation（资料准备情况）

1、为了更好了解与本论文相关的理论，本人从2021 年3月开始阅读关于阿富汗国内外女性企业家 和 “一带一路及其对有关国家的影响” ，并在CNKI, google scholar, springer, web of science, academia.edu and research gate上下载了大量硕博论文以及高质量期刊文章，并对这些资料进行了大致的梳理。

2、对于论文撰写中需要用到的相关量表和数据，本人通过关注相关网站，查看相关书籍，已

经进行了初步收集。

3、对于论文中部分概念的区分和所使用的理论，本人也会及时与导师、同学进行沟通交流，

以及时收集不断更新变化的理论资料，保持本论文的学术前沿性。




五、研究的主要内容、重点难点、主要观点及创新之处。（800字左右）
	5.1 The main content (主要内容)
This research investigates female entrepreneurship in Afghanistan and impacts of the one belt one road to improve the innovation and management ability among them which may be generally interesting because there are no studies on this issue in such an extreme situation. The research focuses on two aspects of entrepreneurship in Afghanistan: First the social status of female entrepreneurs under the current situation in Afghanistan. Second, the factors influencing the female entrepreneurs in Afghanistan. Finally, it will discuss about one belt, one road project’s role to improve the management and innovation ability of female entrepreneurs in Afghanistan.

Due to the relatively similar nature of businesses and economic situation of Afghanistan with neighboring countries, information about the social demography of female entrepreneurs could be derived from a comparative study of several researches conducted in neighboring countries namely Pakistan, Iran, Kazakhstan, and other countries in the region. Prior studies have shown motivational factors influencing afghan women to start a business and problems encountered by the entrepreneurs during start up and operation of their business. Nazifa Nasri ,Mangus and Thaw Tar(2011). Muhammad Azam and Romy Parrott(2008) have argued the policies could promote the entrepreneurship potential of women in an Islamic society like Pakistan and also have showed specific gender-related factors influence the entrepreneurial capabilities of Pakistani women. Study of social demography of female entrepreneurs in Kazakhstan is conducted by Cynthia Werner(2005).

As Table 2 demonstrates existing researches regarding one belt one road project has proved that this initiative has hugely positive impacts on economic development in concerning countries including Afghanistan. For example, Imomov Imomnazar (2018) illustrates Impacts of «One Belt, One Road» initiatives to the economy of Central Asian countries. Specifically regarding Afghanistan Naveedullah Mulaessa(2019) has argued Possible financial or economic benefits for Afghanistan that could be derived from the Silk Road Economic Belt project. As Mariam Safi and Bismellah Alizada(2018) Analyzes the prospect of Integrating Afghanistan into the Belt and Road Initiative, it can be concluded that Afghanistan can link its Silk Road vision with the Chinese BRI. This will not only ensure economic benefits for China and the region but also has the potential to contribute greatly to creating a sustainable Afghan economy and enabling it to become a vital hub for trade and transit.

In order to satisfy the objectives of this study, we would derive and combine information from related studies that have conducted before in the region. For instance, by doing a deep study of one belt one road project and the benefits it has brought for economic development in concerning countries the idea of development in the entrepreneur section would also come to mind. It certainly needs subtle thinking in an innovative way because this study is going to explore whether the One Belt One Road project would improve the management and innovation ability of female entrepreneurs in Afghanistan. This particular section of the study’s objective is brand new and it definitely worth working on it.
5.2 key points (重点难点)

According to Annie Cowan (2018), BRI presents an opportunity for China and the region to help restore Afghanistan’s potential to serve as the “beating heart of Asia” by fostering connectivity, security, stability, and growth through an increase in foreign investment and a renewal of opportunity for the people and economy of Afghanistan.
If Existing bilateral and regional trade and transit agreements between china and Afghanistan get improved, it certainly will have a positive impact on the entrepreneurship sector as well. 

The difficult point of the study might be collecting reliable data from relevant local government and non-government institutions in Afghanistan such as the Ministry of Finance, the Ministry of Economy, and the Ministry of Women Affairs.
3.5 The main view point (主要观点)

The core objective of this study therefore, is to investigate the impacts of One Belt One Road Initiative on Entrepreneur women's business development in Afghanistan. Some more specific objectives would be:

1. To clarify the social status of female entrepreneurs under the current economic situation of Afghanistan 

2. To reveal the factors influencing the entrepreneurial ability of female entrepreneurs in Afghanistan

3. To explore whether One Belt One Road would improve the management and innovation ability of female entrepreneurs in Afghanistan.

4.5 Innovation (创新之)

In the past, some researches have been conducted about problems and challenges that female entrepreneurs in Afghanistan are struggling with. And also some researches have been conducted about the impact of New Silk Road concept on economic development in on-road countries. But as mentioned before there is no specific related research about impacts of one belt one road initiative on women entrepreneurship sector in Afghanistan, so this research will be totally brand new and it is assumed that the findings of this study will fill the existing gap in the literature pertaining to entrepreneurship in Afghanistan and the innovation and management development opportunities that the one belt one road initiative can offer to entrepreneur women in Afghanistan.
In the new reality, the phrase “when China sneezes, the world catches a cold” takes on new meaning. Just by its size, China is already influencing the global order and the effects of the Chinese internal economic problems are felt everywhere. China is the mother of innovation in every economic field. For afghan entrepreneurs, being in business relation with Chinese suppliers definitely will have a strong positive impact on their innovation ability by seeing a huge diversity of ideas and products in China.
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