Module Title: Multiplatform Marketing Communications

Assessment title: Individual PowerPoint Presentation Report

Assessment deadline: 20th March 1300hr
Your 15 – 20 minutes video will be due for submission Thursday 20th March by 1.00 p.m. UK BST. (18 - 20 slides including references).

Semester 2, 2022/2023

Assessment Brief
Topic: Adidas – Launching smart glasses (augmented reality glasses) preferably in the UK market
The Assessment

The Individual Video Presentation

The individual video assignment will require students to independently develop a campaign based on the product, target market, over- arching theme and objectives set by the group. For example, if a student was in the Amazon group, they must then develop an individual campaign in response to this assessment brief.

Students will be allowed to make modifications (based on feedback from the module leader) in developing their own campaign. The emphasis of the video assignment is to pitch your ideas for the successful implementation of a marketing communications campaign strategy. This requires full use of knowledge learned in the module. For example, students will be required to outline and justify which tools and media channels they would recommend for achieving the campaign objectives.

The video is an opportunity for students to learn or develop their knowledge of video editing and to pitch their ideas in a professional and well-rehearsed manner. The video is time constrained and requires students to present their ideas as if they were presenting to their manager (your manager being the module leader who owns the brand that you’re pitching about).

	Criterion
	Value
	Details

	Presentation content:

Your presentation must develop specific objectives, strategies and messages and must include the following:

· Creative brief

· Situational analysis 

· Segmentation

· Objectives 

· Creative - (messages and testing)

· Strategies for different audiences and stages in the customer journey

· Forecasts 

· Measurement/KPI’s 

· Compliance with GDPR 

· Media integration

· Timeline/communications plan

· Budget


	 60%
	Outstanding critical and insightful discussion contextual environment, objectives, strategies and messages and theoretical application. All assessment criterion content as indicated in the brief including creative brief, customer journey, testing, forecasts, KPI's, Compliance with GDPR, Media integration, Timeline/communications plan and budget are included. Demonstrates exceptional understanding and evidence of extensive research across a range of   relevant sources

	Coherent and compelling story:

· Well justified positioning strategy

· Interesting promotional strategy/ideas which relate to the Brand

· Media and platform integration. 

· The proposed strategies match the objectives and contextual analysis 

· Critical and consistent application of marketing communications theories to justifies proposals         


	25%
	Identifies the most valuable segments for the business and demonstrates outstanding understanding of segmentation theory and the development of personas. Outstanding and well justified positioning strategy, and SMART objectives, interesting promotional ideas which relate to the Brand. Outstanding coherence between executional frameworks, message strategies and appeals. Outstanding media and platform integration. 
Outstanding match between the proposed strategies, objectives and the contextual analysis. Outstanding and comprehensive discussion on relevant KPIS. Outstanding links to relevant marketing communications theories and frameworks throughout.   

	Engagement with audience, enthusiasm clarity visuals

· Well-designed PowerPoint slides

· UOW recommended referencing style

· Spelling and grammar have been checked.

· presentation skills, with clear and excellent communication with intended audience. 

· Time Management
	15%
	Outstanding and creatively designed PowerPoint slides, aiding confident and outstanding communication of ideas in the presentation. UOW recommended referencing style, spelling and grammar have been checked.


Referencing requirements for the assessment

Statements, assertions and ideas made in coursework should be supported by citing relevant sources. Sources cited in the text should be listed at the end of the assignment in a reference list. Any material that you read but do not cite in the report should go into a separate bibliography. Unless explicitly stated otherwise by the module teaching team, all referencing should be in Harvard format. If you are not sure about this, the library provides guidance (available via the library website pages). 

The deadline and submitting your coursework - checks

Unless indicated otherwise, coursework is submitted via Blackboard. 

The deadline for this assessment is 20th March 2023, at 1300. This means that your work should be fully uploaded before 1300. The University would treat your submission as late, if your work has not been fully uploaded and stored on the server before 1300. In order to avoid your submission being marked as late, you should upload your work as soon as possible before the deadline and must not wait until or just before the deadline to start uploading your work.

At busy times the coursework submission process may run slowly. To ensure that your submission is not recorded as a late submission, avoid submitting very close to the deadline.

